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When was the last time we remember a woman receiving a job opportunity over a man with similar 
credentials?  It rarely happens, but women deserve equal career opportunities, and today, should be 
accorded the chance to influence all walks of life:  business, politics and relationships within society. 

 
There are 564 executives in major league sports, including the National Football League, National 
Basketball Association and Major League Baseball.  Of those 564 positions of CEO, CFO and COO, only 
40 are females.  That 7% of women who are employed in major league organizations are modestly blazing 
trails for future females in sports and business establishments, providing verification that they can be just 
as successful as, if not more than, a man (Prussel 1). 

 
In the National Football League, the Oakland Raiders have a history of hiring qualified people, 
disregarding gender, race, ethnicity or age.  The Raiders’ chief executive, Amy Trask, the only female 
CEO in the entire league, has stated she doesn’t view herself as a remarkably powerful woman in the 
National Football League. 
 
“I don’t consider myself a woman in the NFL,” Trask said.  “I consider myself an individual in the NFL” 
(Gilmore 1).  She is a prime example of a woman excelling in a man’s world of sports entertainment.  At 
age 42, Trask oversees all business operations, consisting of legal, finance and administration for the 
Raiders.  The only individual to whom she answers is Al Davis, owner of the organization.  
 
In essence, women being included in sports organizations must find their own identity, something Trask 
has accomplished, rather than living with the identity created by others (Brandy and Darden 11). 
 
Women can, and will, handle business operations on a daily basis if our society rids itself of the ignorance 
and becomes aware of the mass of highly capable women, waiting to be given a chance.  
 
Along with controlling the business side of the team, Trask also attends NFL owners’ meetings with Al 
Davis, where she is often one of only three women in attendance.  The meetings are influential in the 
success of a football franchise, determining the team’s direction, stadium financing and rights of television 
broadcasting (Prussel 1). 
  
Although she is a highly respected individual in the league, certain men show signs of disrespect with 
negligence, which proves stereotypes of society are a main influence on men’s thoughts of women in 
business.  
 
During a break at a particular NFL league meeting, an owner of another team asked Trask to refill his 
coffee cup.  This is one instinctive label that has been placed unwillingly on females, that they are 
second-class citizens in business operations.  “I don’t know if he recognized me as someone who had 

2 
 



3 
Eric Zimmett 
participated in the meeting,” Trask recalled.  “Perhaps not.  Maybe he did.  I don’t know.”  When viewing 
women as they truly are, equally capable as men in any form of business, one will be able to see more than 
black and white, the only two colors visible by many businessmen today (Gilmore 2). 
 
Trask has been described as fearless and tough, with a strong character.  Some were meant as compliments, 
others not, but Trask shared her take on the issue in an interview with Sports Illustrated: “It’s a very 
interesting phenomenon that when a woman in business is described as tough, the context in which that 
word is used is often negative, the word seems to be used pejoratively.  And yet when a man is described  
 
as tough, it tends to be used as a compliment” (Gilmore 2).  It will take time to remove these 
narrow-minded views of women, but it must be endeavored. 
 
Women should be incorporated into sports and business organizations not in generosity or impartiality, but 
on the grounds that a woman may be the person most qualified for the position and may provide elements 
of business that men are incapable of offering.  
 
In August of 2002, the Pittsburgh Steelers hired an additional athletic trainer to join their existing staff of 
three.  Making history with the appointment, Ariko Iso was the first woman to ever hold this title in the 
league.  But the Steelers organization did not decide on Iso to make the NFL record books with the 
appointment of the first female; “Ariko’s experience was excellent,” Steelers’ top trainer, John Norwig, 
said.  “We looked at some resumes, but Ariko was unique.  She’s just an extraordinary athletic trainer with 
outstanding academic credentials who’s a good person.  There is no gender issue.  She was the best athletic 
trainer available to us.  She was the best person for the job” (Zimmerman 1).  Like Trask, Iso hopes that 
she will be seen merely as an accomplished trainer, rather than an accomplished female trainer. 
 
In 1974, Leslie Visser began her sports-journalism career as a part of The Boston Globe, writing on all 
professional sports.  Two years following that date, she was selected to follow and cover the New England 
Patriots, becoming the first female beat writer of the NFL after The Boston Globe acknowledged her 
excellent work.  Their sports staff realized that women could be proficient sports reporters in a field that, at 
the time, was entirely male dominated.  The chance she was given from The Boston Globe propelled her 
into a successful future of sports.  She would go on to work for CBS News in 1984, and would report for 
24 NCAA Men’s Basketball Championships, “Real Sports with Bryant Gumbel” on HBO and the National 
Football League, where she became the first woman to cover the Super Bowl from the sidelines and during 
the post-game report (Press & Dakotan 1). 
 
Further sports and business operations must provide women with the opportunity to impact their 
organizations; Leslie Visser has shown it can benefit both the employer and the employee alike.  
 
When Adele Harris began her career in the NFL 28 years ago as the Arizona Cardinals’ community 
relations director, women were an overwhelming minority, but since, things have improved in our society, 
though, the situation must continue to progress.  “I’ve seen a tremendous increase in the number of women 
in the NFL,” she says after her 24th year with the team.  “The atmosphere is improving.   You look around 
the league and see women as comptrollers and vice presidents and the like” (Buckley, Jr. 1).  
 
It is true that women’s boundaries are stretching.  Not long ago it would have been impossible for a female 
sports correspondent to enter a male-infested locker room to report on a game, but today, with women 
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advancing slowly into the sports society, one woman is seen in a much higher light.  Andrea Kremer has 
been reporting for ESPN for over ten years, and attracts millions of viewers who tune in to catch their daily 
sports update.  She and Trask both exemplify successful women in today’s society, and the two have much 
in common.  In fact, they have known each other personally for seven years, and remain friends.  Kremer 
recognizes Trask’s unique character and influence she has on women in sports.  “Amy is vital to women in 
the NFL in any capacity as a role model,” Kremer says.  “She is in her position because she is brilliant, 
personable and good at her job.  She knows sports” (Prussel 2). 
 
Kremer appreciates the difficulty of advancing in this male-dominated world, and is pleased that the 
number of women in sports is increasing.  When asked if she felt women have made inroads, she 
responded, “Yes, because there are more of us in the business.  But I still do not believe men are 100  
 
 
percent comfortable getting their sports news from women.  It’s just going to take a long time” (Pasquale 
and Buckley, Jr. 1).  
 
Trask considers herself fortunate to work for someone like Al Davis, who believes, “differing labels are 
irrelevant.”  But isn’t that the standard we should all live by today?  
 
“Isn’t that what we all learned as children is the goal in this country?” Trask questioned.  “Isn’t that the 
goal, that we’re all supposed to be evaluated as humans and the color of our skin, the makeup of our 
chromosomes, our age, our disabilities, they’re all supposed to be irrelevant?” (Gilmore 2-3).  
 
“There is an ethos in the Raiders’ organization, that young people should dare to dream,” Trask says.  “I 
follow that ethos.  I dared to dream.  It’s a message we should carry to young women everywhere, and 
even little girls.  Take advantage of your opportunities.  Don’t sell yourself short” (Barber 2). 
 
As a society, we must look past gender and give women the opportunity that they are striving for, to 
succeed, the way women have been, gradually, struggling through the stereotypes and misconceptions of 
our world for years. 
 
These aforementioned women provide justification that if they are given that chance, women will make an 
impact on our society and influence all walks of life, creating a healthier view of all people in our culture, 
and forming a greater appreciation for everyone, all over the world.  
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